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How to Create a Title

Title crafting for a Book or an Essay

& Why Titles Matter

Let’s be real, your title is like your outfit on a first date. It’s the very first thing people notice, and whether
you like it or not, they will judge your writing by it.

A great title isn’t just a name slapped on top of your work, it’s a tiny billboard that says, “Hey, look at me!”
Here’s what a solid title does:

¢ Grabs attention: It makes people stop scrolling or flipping pages.

¢ Sets the tone: Funny, dramatic, mysterious, your title gives a taste of what’s coming.

¢ Hints at the genre or topic: Readers want to know what kind of ride they’re in for.

e Sums up your main idea: It’s a snapshot of your story’s soul.

Think of your title as your piece’s hype person, short, snappy, and convincing enough to make someone
want to know more.

Elements of a Good Title

e Agoodtitleis like a great first line at a party, it gets attention, sets the vibe, and makes people
want to hear more. The best ones usually have a mix of these ingredients:

e Clarity — People should know what they’re getting into. If your title leaves them totally confused,
they’ll probably scroll right past.

e Brevity — Short and sweet wins the race. Long titles can feel like someone’s reading a grocery list.
o Specificity - “Life” is vague. “Life as a Left-Handed Astronaut”, now you’ve got my attention.

¢ Tone - Your title sets the mood. Is it serious, funny, mysterious, poetic? Make sure it matches your
content.



¢ Keywords - Super important if you want people to actually find your work online. Think of them as
little beacons guiding readers your way.

. Quick Check: Does Your Title Have What It Takes?
Ask yourself:
* Does it clearly say what my piece is about? (Clarity)
¢ |s it short enough to remember, and maybe even text to a friend? (Brevity)
¢ Does it show my unique spin or theme? (Specificity)
¢ Does the mood fit the vibe of my writing? (Tone)
¢ Would someone be able to search and find it? (Keywords)

e Ifyou can nod “yes” to most of these, congrats, your title’s doing its job. If not... time for a quick
tune-up before it hits the stage.

‘s Strategies for Creating a Title

Coming up with a good title can feel like naming a band, it has to sound cool, fit the vibe, and not already
be taken by someone famous. But don’t worry, there are tried-and-true tricks to help you brainstorm
something that pops. Let’s break it down:

1. Start With Your Story or Big Idea

Your title should point straight to the heart of what your piece is about. Think of it as the elevator pitch
version of your writing, short, focused, and memorable.

Example:
If your essay argues that social media is messing with teenagers’ mental health, you could go with
something like:

Disconnected: The Mental Health Crisis in the Age of Social Media
It’s punchy, clear, and gives readers a sense of what they’re in for.

2. Begin With a “Working Title”

Sometimes you just need a placeholder to get started, kind of like calling your pet “Cat” until you find the
perfect name. Start simple, then polish it up once your writing takes shape.

Example:
Working title: Technology and Learning
Final title: Wired for Distraction: The Double-Edged Sword of Technology in Classrooms
See the difference? The second one actually sparks interest instead of sounding like a textbook chapter.



3. Try a Two-Part Title

This one’s a classic, it pairs something creative with a short, clear subtitle. You get the best of both
worlds: personality and clarity.

Examples:
e The Tipping Point: How Little Things Can Make a Big Difference, (Malcolm Gladwell)
e Educated: A Memoir, (Tara Westover)

Think of it like a movie tagline paired with a summary.

4. Add Some Literary Flair

Use wordplay, alliteration, irony, or a metaphor. It adds personality and makes your title stick in people’s
minds.

Examples:
e The Catcher in the Rye, mysterious and poetic.
* Pride and Prejudice, elegant and rhythmic.
* Between the World and Me, simple but profound.

Basically, don’t be afraid to get creative, just don’t overdo it to the point where no one knows what your
bookis about.

5. Ask a Question

Titles that pose a question pull readers in instantly. It makes them curious, they want to see if you’ll
answer it.

Examples:
e Why Nations Fail
e Can Al Be Ethical? Rethinking Responsibility in the Age of Algorithms

Questions work especially well for essays, articles, and nonfiction, because you’re inviting readers to
explore an idea with you.

6. Borrow from Culture or Quotes

Steal (politely) from poetry, songs, or famous lines, it adds depth and resonance to your work. Just make
sure the reference fits your theme.

Examples:
* No Country for Old Men, (from Yeats’ poem)
e Brave New World, (from Shakespeare’s The Tempest)



When done right, it gives your title that “aha, | know that reference!” moment.

&3 Bottom Line:

A good title does more than label your work, it sells it. Whether you go clever, clear, or dramatic, make
sure it fits the mood and message of what you’ve written. Think of it as your story’s handshake, firm,
confident, and memorable.

[y Essay Title Examples by Topic

Topic Weak Title Strong Title

Climate Change||Global Warming Burning Earth: The Race Against Climate Change

School School Dress Dressed for Success or Oppression? A Look at School Uniform
Uniforms Codes Policies
Gun Control Gun Laws Trigger Warning: America’s Debate Over Gun Control

(| Book Title Examples

Genre Example

Sci-Fi Echoes of the Machine

Romance When We Were Fire

Mystery/Thriller The Silent Apartment

Memoir Unspoken: My Journey Through Silence and Survival
Fantasy The Thorn King's Heir

Final Checklist Before You Lock Your Title

Alright, so you’ve brainstormed, tested a few ideas, maybe even argued with yourself over commas, but
before you lock in that title for good, give it one last look. Think of this as your preflight checklist before

your words take off into the world.




Here’s what to double-check:

Is it relevant to the content?
If your title promises dragons but your story’s about data analytics, we’ve got a problem. Make sure it
actually connects to what readers will find inside.

Does it match the tone or genre?
Your title should sound like your piece. If it’'s a comedy, don’t name it like a law textbook. If it’s a research
essay, avoid sounding like a rom-com. Match the vibe!

Is it unique or memorable?
Ask yourself: could someone remember this title after hearing it once? If not, it might need more spark.
Bonus points if it makes people go, “Ooh, that sounds interesting.”

Is it SEO-friendly (for nonfiction or blogs)?
If you’re writing online, make sure people can actually find it. Use keywords that match what readers
might type into Google, but keep it natural (no keyword salad, please).

Would it grab attention in a bookstore or online?
Imagine your title sitting on a crowded shelf or scrolling past in someone’s feed. Would you stop to click
it? If not, maybe give it another polish.

Final Tip:
Your title is your story’s first impression, treat it like your book’s handshake or your blog’s pick-up line.
Firm, confident, and a little intriguing.

SUMMARY

Let’s keep it simple, here are the Do’s and Don’ts of crafting a killer book title:

DOs

1. Make it clear.
Your title should give readers a hint about what they’re getting into. If they can’t tell the genre or vibe from
the title, they might not bite.

2. Keep it short and catchy.
Less is more. Think of titles like It, Gone Girl, Dune, or Becoming. Short titles stick.

3. Match the tone.
If your story is funny, dramatic, or eerie, your title should sound that way too. Pride and Prejudice and
Zombies? Perfect tone match.



4. Be unique.
Make sure your title doesn’t sound like every other book out there. You want readers to remember it, not
mix it up with ten others.

5. Test it out loud.
Say it a few times. If it sounds awkward or clunky, readers will feel that too. A good title rolls off the
tongue.

© DON’Ts

1. Don’t overcomplicate it.
If it takes a full paragraph to explain your title, it’s not working. Simplicity wins every time.

2. Don’t use clichés.
Avoid titles that sound like motivational posters or have been done to death, “Journey of the Heart,” “Dark
Secrets,” “The Final Truth”... you get the idea.

3. Don’t mislead readers.
If your title makes it sound like a sci-fi thriller but it’s actually a romance, readers will feel tricked, and
they won’t forgive you for it.

4. Don’t ignore keywords (for nonfiction).
If it’s a blog, article, or nonfiction book, make sure people can find it. A clever title is great, but a
searchable one sells.

5. Don’trushiit.
Sometimes the perfect title doesn’t show up until after you’ve written the whole thing, and that’s okay.
Let it come naturally.

Final Thought:
Your title is your book’s handshake, firm, friendly, and memorable. Make it clear, make it shine, and make
it you.

® Tips from Famous Authors
o Stephen King: "Titles are promises. Make yours one you can keep."
e Toni Morrison: “The title should sing but not scream.”

e George Orwell: "Never use a long word where a short one will do, even in your title."



